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ne name was actually coined from the idea that we
ometimes meet the important people in our lives in
evators.

The odd situation we encounter in most elevators Is
that nobody speaks to or looks at anyone else, and yet
we have a captive audience for that short period of
time.

It now develops into a prepared presentation that
grabs attention and says alot in a few words.

By telling your core message, you will be marketing
yourself and/or your business, but in a way that will
make them want to know more about you and your
business [and your project].
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1. It's a pitch. You're selling.

Elevator Speech/Pitch

https://aggieresearch.wordpress.com,/2012,/02/21 /anatomy-of -an-elevator- pitch-to-the-nsf

Anatomy of an elevator pitch to the NSF

- Mddoly of dn Elevidor Pideh Last fall, the National Science
£00 n Foundation introduced a new
N . )
00 g;ﬁ& competition for its
100 ey Engineering Research
0o ﬁchcw Centers:
7
{
Shickine== “The ERC Elevator Pitch

Competition was inaugurated

as as a means to embed enfrepreneurial thinking within the centers, a task

that represents a qultural shift within academia, where startup activity is

L
usually not part of the tenure process. The competition featured
undergraduates, Masters students, PhDs and post-does all competing for

the Innovation Accelerator-sponsored $5,000 prize. Though the
contestants were all technology students, they had to speak in business

terms, some of them for the first time.”

The ERC for Revolutionizing Biometallic Materials, led by N.C. A&T, won the
competition. Da-Tren Chou, a PhD student in biocengineering from ERC partner
the University of Pittsburgh, was the designated pitcher. Here are the details. as

reported by the New Venturist website.
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From research to marketplace: the NSF challenges pitches and
scientists to think entrepreneurially photos can

Posted on February 21, 2012 at 5:05 am be Seen at

All you get is 90-seconds to communicate your big idea and how it can the ERC
change the world. That's a tall order for anyone; it's a unique challenge

among academic scientists who tend to talk longer rather than shorter, prOg ram Slte.
and use technical terms rather than business ones. But turning science http-//WWW er

into business opportunities is a federal mandate for increasing US
global competitiveness. The Mational Science Foundation (NSF) C'

o S .
embraces this directive in many ways, from its Small Business aSSOC. Org/an

Innovation Research (SBIR) program to the public-private partnership

organization, Innovation Accelerator, which works with NSF-SBIR. n mtg/m eetl ng

companies. Both programs are focused on commercializing innovations Index htm
that originate in our great research universities. In November, 2011, the — )

MSF and Innovation Accelerator co-hosted the first-ever elevator pitch ) Or G Oogle |'t

competition for scientists from the nation's Engineering Research
Centers (ERCs).

The idea was to get scientists thinking about how to bring their

technologies into the real world. John Pyrovolakis, founder of Innovation Accelerator, explains the

competition origins: © | knew this was something we had to do. Getting the best and brightest from the
ERCs to be market facing, even for a few weeks, serves our mission so well that we couldn’t resist.
Scientists need to be exposed to market drivers and business metrics in order to translate technologies to
everyday use.”



Formula for Composing an elevator speech

rmicheltriana.com/2012/03

Define your audience universe.

Define your content or subject
matter.

Define your objective.

Define your desired image or style.

Define your key message.

Madlibs for Plichlng
from Founder Institute [FES)

‘q‘
My company, (company name)
is developing (a defined offering)

to help (a target audience)

The Art of Pitchcraft

Whether yor
COIMIT cate you

re trying to capital, promote your company, or promote you
main message quickly, clearly, and distinctly to someone

practice to deliver it quickly, on the spot, and under pressure

self, it's

who do

ential to ha elevator pitch. You need to
n't even know you. A good pitch takes planning and

You have one minute to say it all.




Do’s for Elevator Speech

Do make your Elevator Speech
sound effortless, conversational,
and natural.

e Do make it memorable and
sincere.

Do write and rewrite your speech,
sharpening its focus and
eliminating unnecessary words and
awkward constructions.

e Do deliver the important aspects of
your project/experiences
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Don’ts for Elevator Speech

 Don't let your speech sound
canned.

« Don't ramble. Familiarizing
yourself as much as possible
with your speech will help keep
you from getting off track.

 Don't get bogged down with
Industry jargon or acronyms that
your listener may not
comprehend.

 Don't focus just on yourself:
connect with the person you talk
to.
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BY CHRISTIAN HOFERLE

theastschnitzel.wordpress.com,2013/03/19/hc

What is it you do,
Christian?

—

V

How do
you like
this

I'm an
interculturalist.

|

N

Interesting... but
what does that

It means | help
people build
bridges. Bridges
between cultures.

mean?

[ And by explaining
that most people

example?

are born as
monoculturals and
tend to assume
that their concept
of "normal” is
"normal”
elsewhere.

-
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Together we then 1
decipher the

N

different "normals"”
and develop ways

to find the shortest
distance between

them.

N

And that works?

Mot

[ By showing people

Really? Hnwsu?l

that every culture
has a unique set of
norms and
behaviors which
are learned and
often followed
subconsciously.

N

Yes, it does. Would

you like me to
show you?

Most certainly.
Have a seat,

4

please.



Speech Preparation - President

State of the Union Speechwriter for Obama Draws on Various
Inspirations

By MICHAEL 8. SCHMIDT  JAN. 19, 2015
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WASHINGTON — One night last week Cody Keenan, the chief White House
speechwriter President Obama has christened “Hemingway,” knew he
needed help.

Mr. Keenan had spent 15 daz's holed up in a hotel room in Honolulu as the

president vacationed nearby, and seven more in a windowless office in the
basement of the West Wing trving to turn a blank computer screen into a
6,000-word State of the Union first draft. The lonesome process had finally
gotten to him.

So the burly 34-vear-old former high school quarterback left his White
House office and trudged in the freezing rain to the nearby apartment of one
of his closest friends in the administration, Benjamin J. Rhodes.

It was after midnight, but Mr. Rhodes, a deputy national security adviser
and the writer of many of the president’s foreign policy speeches, was up
reading “To Kill a Mockingbird” to his 4-week-old daughter. The two men
poured two single-malt Scotch whiskies and, with the baby resting quietly,
began triage on Mr. Keenan's prose. By 5 a.m., a more succinct draft was on

its way to the president.

* Preparation



LINCIILN'S FIRST DRAFT OF THE GETTVSHURG ADDRESS

Speech Preparation

Soldiers National Cemetery
© Abraham Lincoln Online

* Preparation
 Reading Copy

The Gettysburg Address

Gettysburg, Pennsylvania
November 19, 1863

On June 1, 1865, Senator Charles Sumner referred to the most famous
speech ever given by President Abraham Lincoln. In his eulogy on the slain
president, he called the Gettysburg Address a "monumental act.” He said
Lincoln was mistaken that "the waorld will little note, n% long remember what
we say here.” Rather, the Bostonian remarked, "The World noted at once what
he said, and will never cease to remember it. The battle itself was less
important than the speech.”

There are five known copies of the speech in Lincoln's handwriting, each with
a slightly different text, and named for the people who first received them:
Nicolay, Hay, Everett, Bancroft and Bliss. Two copies apparently were written
before delivering the speech, one of which probably was the reading copy. The
remaining ones were produced months later for soldier benefit events. Despite
widely-circulated stories to the contrary, the president did not dash off a copy

in to Gettysburg. Lincoln carefully prepared his major speeches in
advance; his steady, even script in every manuscript is consistent with a firm
writing surface, not the notoriously bumpy Civil War-era trains. Additional
versions of the speech appeared in newspapers of the era, feeding
modern-day confusion about the authoritative text.




Elevator Pitch and Employment

Forbes PyruE

The Pertect Elevator Pitch
To Land A Job

ﬂ Nancy Collamer , Contributor

If you're looking for a job, one of the first tasks on your
to-do list should be crafting an ideal “elevator pitch.” It's
the 30-second sEee(WatSummarizes who you are,
what you do and why you'd be a perfect candidate.

You should be able to reel off your elevator pitch at any
time, from a job interview to a cocktail party
conversation with someone who might be able to help
you land a position.

Sounds simple enough, right? But condensing

of your life accomplishments into a 30-second
statement that packs a punch can feel as challenging as
trying to stuff an elephant into a Volkswagen Beetle.

I get that. So to help yvou develop a knockout elevator
pitch, I've broken the process down into nine steps:

9 Step Process for a Knock-Out Elevator Pitch

N -

3.

. Clarify your job target
. Put it on paper -- Write down

everything you'd want a propsective
employer to know about you

Format it - A good pitch should answer
3 questions: Who are you? What do you
do? what are you looking for?

. Tailor the pitch to them, not you

(scrath their back)

. Eliminate industry jargon
. Read your pitch out loud
. Practice, practice, practice ( and solicit

feedback)

. Prepare a few variations (you may have

only 15 seconds only, and to a substitute)

. Nail it with confidence (look the person

in the eye, smile and deliver your
message with a confidence, upbeat
delivery



Elevator Speech Practice

* Preparation & Execution
— 1. Know the situation

“You met the HU present in the lobby of
the A-building, and he [a medical doctor
In p_rofessm_)nﬁJ asked about your capstone
design project”

— 2. Speech writing - Reading Copy

— 3. Practice, practice, and practice of
the speech

— 4. Memorization and Ad Libitum (or
Ad-Lib)

— 5. Practice in your team and get the
feedback - build confidence

— 6. Giving the speech [60 sec. max
and 45 sec. min] in the class
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Jan- Feb Schedule

e Jan- Feb Schedule

— W JAN 28: Lecture on Elevator Pitch

— W FEB 4: First progress presentation

— R FEB 5: Project Webpage due

— W FEB 11: 15t Elevator Pitch (1 per team)

e Subject or situation “what is your project about?”

e First Pitchers

— UCC: Crepin Mahop

— Slate8: Yonatan Yilma

— Intruder: Jonathan Lopera

— Watchmen: Isa Edwards-El

— Funktioners: Michael Robinson

— W FEB 18: 2"d Progress Presentation
— W FEB 25: 2nd Elevator Pitch (1 per team)

¢ SUbJeCt TBD Charles Kim — Howard University






